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Master's Thesis from the year 2004 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: A-, ESG Management School, Paris, 33
entries in the bibliography, language: English, abstract: European Media is writing daily articles about the
situation of the European airline business. The European airline market is, at the moment, with all the
important changes and actual turbulences, the most dynamic industry sector. Some of these changes are: The
creation of new low-cost airlines in Europe, like Germanwings (Germany), Volareweb (Italy), and Sky
Europe (Slovakia); The disappearance and bankruptcy of airlines, such as V-Bird (Netherlands) and
Swissair; Air France merges with KLM to become the worlds biggest airline group; A significant increase of
purchases of airplanes by Arabic airlines. This thesis focuses on the low-cost airlines, which arrived in
Europe during the last 10 years and changed micro and macro environment of the airline business. Low-cost
airlines like Ryanair and EasyJet make big profits while Alitalia, British Airways, Air France, and Lufthansa
are having enormous problems. The general opinion is that low-cost airlines are successful because of its
lower cost in production, and therefore of its lower price they can offer to the customers. The thesis will
show that the cost factor is not the only reason for the success of low-cost airlines: "Being cheap is not
enough" The objective of the thesis is to find other reasons which explain the success of low-cost airlines by
analysing the marketing development of European low-cost airlines with its strategies, positioning, customer
satisfaction etc. Of special interest: The question how the low-cost trend changes the marketing and the
behaviour of the traditional airlines and how do the customers react. As reaction to this trend the traditional
airlines are reducing at the moment costs in salary, distribution, maintenance etc. to survive. Th
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From reader reviews:

Travis Wysocki:

With other case, little people like to read book Marketing differences between traditional airlines and low-
cost airlines in Europe. You can choose the best book if you appreciate reading a book. Provided that we
know about how is important some sort of book Marketing differences between traditional airlines and low-
cost airlines in Europe. You can add understanding and of course you can around the world by the book.
Absolutely right, because from book you can understand everything! From your country till foreign or
abroad you will be known. About simple point until wonderful thing you may know that. In this era, we
could open a book or searching by internet system. It is called e-book. You may use it when you feel bored
stiff to go to the library. Let's study.

Elizabeth Webster:

The book untitled Marketing differences between traditional airlines and low-cost airlines in Europe is the
guide that recommended to you to see. You can see the quality of the e-book content that will be shown to
you. The language that article author use to explained their ideas are easily to understand. The author was did
a lot of analysis when write the book, so the information that they share for your requirements is absolutely
accurate. You also could possibly get the e-book of Marketing differences between traditional airlines and
low-cost airlines in Europe from the publisher to make you a lot more enjoy free time.

Thomas Dacosta:

Playing with family in the park, coming to see the sea world or hanging out with buddies is thing that usually
you could have done when you have spare time, then why you don't try thing that really opposite from that. 1
activity that make you not sensation tired but still relaxing, trilling like on roller coaster you have been ride
on and with addition associated with. Even you love Marketing differences between traditional airlines and
low-cost airlines in Europe, it is possible to enjoy both. It is excellent combination right, you still wish to
miss it? What kind of hang type is it? Oh seriously its mind hangout people. What? Still don't obtain it, oh
come on its named reading friends.

Calvin Copher:

Do you have something that that suits you such as book? The reserve lovers usually prefer to pick book like
comic, limited story and the biggest one is novel. Now, why not attempting Marketing differences between
traditional airlines and low-cost airlines in Europe that give your enjoyment preference will be satisfied
through reading this book. Reading habit all over the world can be said as the means for people to know
world much better then how they react when it comes to the world. It can't be stated constantly that reading
practice only for the geeky man or woman but for all of you who wants to be success person. So , for all of
you who want to start studying as your good habit, you may pick Marketing differences between traditional
airlines and low-cost airlines in Europe become your personal starter.
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